Michigan Title X Family Planning
Annual Report (FPAR) Data Summary - 2018

How ma ny cIients were seen? Figure 1. Total number of clients (female & male) per year (2010 — 2018)
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Figure 2. Total number of female & male clients per year (2010 — 2018) WhO made up the Client pODU|ation?
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Figure 4. Racial/ethnic distribution of female and male clients (2018)
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What methods of contraception did clients in Michigan rely on?

Figure 7. Primary methods relied on by female clients, ages 15-44 (2018) In 2018:
309 3% *  Most common methods relied on by
LARC female clients age 15-44 were
= Male Only (Figure 7):
Pregnant or Seeking Pregnancy 1. Oral contraceptive
(34.0 percent)

= Fertility Awareness and Abstinence L
2. 3-month hormonal injection

(18.3 percent)
3. Maleonly (16.5 percent)

» 78.3 percent of female clients ages
15-44 relied on a most or moderately
effective method**

6.9% * 15.5 percent of female clients ages

14.2%
= Female Sterilization
= 3-Month Hormonal Injection
= Oral Contraceptive
= Vaginal Ring

= "Other/Unknown" Female Method1

15-44 relied on a LARC*
1.8% *Calculation excludes female clients that are pregnant
0.7% or seeking pregnancy and abstinent female clients
" Most or moderately effective methods include: LARC,
lcontains contraceptive patch, female condom, cervical cap/diaphragm, contraceptive female and male sterilization, 3-month hormonal
sponge, spermicide, withdrawal or other method, other reason, and method unknown injection, oral contraceptive, contraceptive patch,

vaginal ring, and cervical cap/diaphragm

Figure 8. Primary methods relied on by male clients (2018)
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*  Most common male methods were = Male Method
(Figure 8):
1. Male method (72.8 percent)
2. Female method
(10.3 percent) = Female Method

3. Fertility awareness or = Partner Pregnant or Seeking Pregnancy
abstinence (4.4 percent)

= Fertility Awareness or Abstinence

Withdrawl or Other

= Unknown/Not Reported

What did screening and STl testing in Michigan look like?

Figure 9. Chlamydia testing (2018)

In 2018:
e 39,001 total gonorrhea tests were given; 31,534 to 100 88.8
females and 7,467 to males
4,256 total syphilis tests were given; 2,029 to females 80 724
and 2,227 to males -
e 16,005 HIV tests were given; 11,409 to females and § €0 518
4,596 to males g 20
e Chlamydia tests were given to 51.8 percent of female
clients, 72.4 percent of female clients less than age 25, 20
and 88.8 percent of male clients (Figure 9)
* 7,473 female clients were screened for cervical cancer 0
* 9,265 female clients were screened for breast cancer Females Females < Age 25 Males
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